Modeling the socially intelligent communication of health information to a patient's personal social network.
This study examined how emotional proximity and gender affect people's information requirements when someone that they know is chronically or critically ill. In an online study, participants were asked what information they would want to receive about members of their social network in three categories: someone who was very close, someone who was not so close, and someone who was not close at all. Our results show that the information that people want can be predicted from their gender and emotional proximity to the network member. The closer the relationship with the patient, the more information people want. Women want more information than men. We propose a model for the socially intelligent communication of health information across the social network, and discuss areas for its application.